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EXIEW

Twitter &K,

02

REAT EE8BHEA LA
“Create campaign”

(BT H7EE)

Advertise on Twitter

Solutions to help you achieve your business goals

Get started Don't have a Twitter account? Sign up

Reach potential customers Gain more followers Measure results in real time

Get your messages in front of people Quickly grow your community of Track the growth of your follower base
not yet following you by promoting high value followers and drive and see how people engage with
your Tweets word of mouth by promoting your every single Tweet
account

ms that delivered in this time frame ( Create campaign ) Last 7 days v

Search campaigns a Filters:Defaukv ) Save filters )

(CIEI Want to learn more about mastering video ad campaigns on Twitter?
Check out our new courses on Twitter Flight School

(To access the curriculum in Chinese translations, please reach out to your
Twitter Sales representative.)
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M &ET) BIRTI R ERE
“Pre-roll Views” (ﬁl’]ﬂ!ﬁ)ﬁ" f“ Choose your objective

I_I Need help choosing an objective? Learn more
EUE) o

Awareness Consideration Conversion

Reach Video views App re-engagements
Maximize your ad’s reach Get people to watch your video Get people to take action in your app

Pre-roll views
Pair your ad with premium content

App installs
Get people to install your app

Website clicks
Drive traffic to your website

Engagements
Get people to engage with your Tweet

Followers
Build an audience for your account

04

T3 A\ “Campaign Setup” Campaign details

(MEEDIRE) REW

Objective

“Campaign Details” (/& &5) Pre-roll views

Pair your ad with premium content
HAEB) T8, TBERLS

RIS 535S, EREN sz““
HEIOE, FHIBE [TEEHHAM

fmeE,

Funding source

Credit/debit card

Remaining budget: Not available | Runs: Oct 17, 2019 - Present

Daily budget ® Total budget (optional) ®

USD  100.00 usb  0.00

Start End (optional)
2020-10-12 v 4:14pm PDT + Specify time

» Advanced

20
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RBEE— Campaign details
58, AT LLRET
HANFF IR SR,

Objective

Pre-roll views

Pair your ad with premium content

Campaign name

Untitled

Funding source

Credit/debit card

Remaining budget: Not available | Runs: Oct 17, 2019 - Present

Daily budget ® Total budget (optional) ®

uUsD  100.00 Uusb  0.00

Start End (optional)
2020-10-12 v 4:14pm PDT + Specify time

» Advanced

06 A B

ERERERE SEHPER Bantifh: mEtf:

RO SREL: EEENEERRL, NSENE  ERXMBNEE, Ea SR
(EEMNTER) SRBERR. SIS NSRBI T SR
ERHNREN SEHETA L EXANZEA,

B PR REROBEAE, DXMENRE S, SR
BEEENMENA T E% %
DEA (CHESHN) | B8
R HIZRFIR SRR ML,
AR EREE S
ERAEEE, fiTRIMEED
BEREREMEE T EME XN
S8R,
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BT & 6 #heh
(=) -

MERIMERT & 6 7
ERRERRIE AT S5
L 50% MEIXNEBRERNE
IRV T 6 P03, SHAR
RN TRERET
E. WERNMHT & 6 Wi
MEFELLE NPT,

Total ad group budget (optional) ©

usb  0.00

Bid type
Automatic bid (recommended)
Your bid will be optimized to maximize results at the lowest price within your budget.

per 3s/100% pre-roll view ‘

per pre-roll view
+/ per 6s pre-roll view

Creatives for this bid unit must be 15s or less

» Measurement options

B C

HERWSRT & MERIMRT 5 3 #/100%:

“JNEFIN & tepq 8 s
REBIMRT & EZE “SMEFINEE T4 3 #/100%”

EIRIIAR T SR 50% REORIBAOBIN T TN
WER N E TR R 100% HEA/NER BB
DF 2 W5, SAVTEEI BRDTF 8 W4, AN
WA T /BN T HE. IR T ERE T8 S,

A A ATRAERER
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09

TEEHELN SEENZEAR,
E{A7E“Campaign Setup” (I &
EMRE) TEHRZEDIF (AO
éﬁi‘l‘%ﬁE\ BHENZR. EfL
R, RITEHBR) ik, TH
BLRTEN] EALATES.

Bid type
Automatic bid (recommended)

Your bid will be optimized to maximize results at the lowest price within your budget.
Bid unit

per 6s pre-roll view

Creatives for this bid unit must be 15s or less

w Measurement options
Audience measurement tag

@ -

DoubleClick tracking ®

@ -

Untitled Demographics

AD GROUPS
Gender

Untitled Any mm

Ad group details
Age

Demographics @ Al

. O Age range
Devices

Custom audiences Location (optional) ®

Search
Targeting features

Include

Publisher exclusions United States x

Creatives
Language (optional) ©

REVIEW Search

Review and launch campaign
And also match

Devices

Operating system (optional) ©
ios

All
Android

All
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https://business.twitter.com/en/help/campaign-measurement-and-analytics/audience-measurement.html
https://business.twitter.com/en/help/campaign-measurement-and-analytics/doubleclick-measurement.html
https://business.twitter.com/en/help/campaign-setup/campaign-targeting.html

W s

10

TE“Publisher exclusions” (&
TRSHERR) T, AL —
IR RN HESHLRT SEX
() ng%'ﬁﬂ/ﬁi@ﬁﬁ)ﬁ' % . Publisher exclusions

== E_ ~ SR il n Your pre-roll videos will automatically be matched with publisher content when you launch your

li'a " ‘IH:'I’ \Z—jth:m'\fj‘j]nﬁ campaign, but you can limit the types of publisher content and Twitter accounts your ads will run
— ,— . S = with. Learn more

BirR1TE. FifTwitter K1T

Twitter publisher categories (optional) ®

R P 2EB AT BURRE,

Search

Twitter publisher @usernames (optional) ®

Search

ERIEHRER SEHP LI
B, R BELITEA
BRZAEBEIRIMR T &

Creatives

Your videos are filtered

Because you chose the 6s pre-roll view bid unit, only video creatives 15s or less are available
for this ad group.

0 selected 0 selected

Videos VAST URLs

VAST URL
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£ "Campaign Review" (&E&
TED) EMFEEF SIETIHY
RELIGE, NMREBES S5
RANINE M SE, NBELkAk
2%,

13

EhiEm
R AE S
ETIE !

\lv

@ B

Campaign

Untitled

Objective

Start

End

Daily budget

Funding source

Pacing

Ad groups -+ New ad group

Pre-roll views

None

None

Oct 12, 2020, 4:14 PM PDT
None

$500.00

None

Credit/debit card

Standard

Exit Launch campaig
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ERI SEEaEA

el NpGEPURYSLS]

kit

EHEEE TRSENBER. AR PIHE TR,

BEEXTRREEER, ANEXH. £R. SEREAATINEEX, RIEK
EIESEMRESEFTHER, B ‘MR AIUReIERT &SWE=.
3%/100% FIllEH T ESWMEEK 6 ¥/50% BiltH T SWE=.

RREAERNN [ EEREPRREM—Y,

MEHS:

tesh, SRR BURIE B CRB IR #
TNEMR. UTEHRAAEIEA
[TEWE SEDHTRRANE
o

NEEWS FENE T HAFKIRE
E DR ERT. EInEETEE
W& O UREES.

BRSNS BT Twitter 7£
B EZINIBRIZE, A
Twitter TR SHEZIMRIG AN
ARG, IEMREEE Twitter LRI
EiE. SESANLE,

mEEEREBE TREIL SHA
MRBEEI SRAZBIR MR
=R, BBTETHRSEDHE
RERESMENARNGE, B8
IVERRENRE. SR BE
ZEF.

SHASEE BHEFERAEXHE
M NS MHEHERRKENL
BERERELORE, Twitter AJIX
AN EEH PRI ERMT
B IS, BATERTLOERE,
IMBEFNER, AEHEXER
PRBEZFALER, MUAEDH
ERRIEN,

*Twitter KFTENERRTFIERE k. MROATE. REIHMURBRARENEE
IR AERTIZMR. B5EN Twitter ERSFENHITS, RESHAER,
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https://business.twitter.com/en/help/campaign-setup/twitter-ads-manager.html
https://business.twitter.com/en/help/campaign-setup/twitter-ads-manager.html
https://business.twitter.com/en/advertising/measurement.html

HBoI AR R T SASMAITED

S3 (CTA) g&1zM5?

AL, 1BE & EENREM“ Creatives” (F#M) BN
+{&EF“add a call to action (optional)”[/RIN{TEIS 3
(FIXE) | TRISZERHITILIRME,

ERmEFTU B ST A/ CTA EHIG?
AL SERTAMBLT S AR £

e Al

- WME

« WX

- BEF

* HIfE

ISR AR EB B L K ?

=1

BiIVER 1.1 WESt, RAX M EmmneE &=
Bong & LR UIEATEEW, T FIRNIMERE
EFAERILEAIS 9:16 ((RSEMEEMMR ) #8E,
BaXTF 16:9, REE, SIIFLRERESE, ME%
RNTRHMSBETARE, W TEEMM, EORMAF
RENE, SEBERENANSERARE, BhgsE
BB TNERFIESRR, B EHENR, F~=Hl
B EID

2.1/ 11 ZRENEAESLER I NERRN, B2
E 1 2ZE, FMESREEREN 1:1,

Kiv:
HEESMA/NA 1200 x 1200 rZE, AJEZHIMSIA/N
B/ 1:1 U858 600 X 600, HAhTES LAY
7 640x 360, FE: MRSEBIREE, TEHER
SUEEEIN 1.1, ERTEERE.

XH#H&RKA 1GB,

sl

o) B

MARERSENT SRENNEREREE
HAR?

BT ERMFIRNNORITE, BRR
MERENABTTRETE LHE, KTENMERRER
Wz ERET ZHEE, BEERELTX:

BENE

BNNE —EHERSREE, AR SXERME
REMMIRRIRT. SN/ SR F RS
FREEMBEENTIRZERNS,

ATIH#%

BE, BIINAIFEZARRBRNAEE NN, BHERE(]
HEBRNMTRNREZEER, MIRRNBFEGFER, =
M BV EM BRSSP HIER.

{RBFRIE

AT RAGELFRIEBNRELEE, B TERE T #
&ht, BEMAGENRTEBIIBXRERENRE L E
EENER, BN, BINERRFIXMEMFIEENIK
TEMEES, EAERASSESENNELHINE
Twitter BISSRIAIE, MMENERREEEETT,

I=ky—y =
Bx =1/ EN

B AR R ITEIAERRE

/G EHEBREING?

A, 1BE S EREMN“Targeting” (EAL) &+ L
BTIIRME, IMAIHEBRIEEMEN @AF %, AUk
BARITHNT &5 2ENNEINAB L,

AT LUR R E SRS S5 ?
FEREEEDZE, EANUERENERL. AREAERE
[HERTU R IS8 E B HERIVEM @R &, RERFIRERN
BIERRREHA A RN SR M AISEN T SHE AT
B EEREN . XL EMITHER.
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